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Abstract: Previous research based on the Relational Viewidwasmajor issues. The first issue is the needdbilise
relational rent in the long-term collaboration whitan be addressed through involving managememinitment. The
second issue is the absence of implementationsrefinancial relational rent such as innovatiorf@enance. The third
issue is a significant fact that the research twsbaen conducted in crisis situations, where cangaface limited
resources and require both agility and innovatirstirvival. The fourth issue pertains to the abserf implementations
regarding non-financial relational rent, such awiration performance. To bridge this gap, in coesition of existing
literature, this research is required to formulatéheoretical model that involves supplier collation, operational
agility, management commitment, innovation perfamogg and the calculation on the effect of the i@lship. This
research applies structural equation modellingnaarelysis tool with the support of AMOS softwaFee participants
are leaders of tour operator companies based itraldava Province and the Special Region of Yogstak both are the
major tourism destinations in Indonesia. Analysifg observations, the results demonstrate a pegitigact of supplier
collaboration on both operational agility and inaten performance. Management commitment has beemwuistrated
to moderate the impact of collaboration on innavagperformance. This research encourages leadéosiobperator
companies to engage in collaborations with theppfars to achieve operational agility and imprdweovation
performance, particularly in facing the conditimasised by the Covid-19 pandemic.

1 Introduction tourist trips with a maximum visit time of 4 dagsd 72%

The Covid-19 pandemic from 2019 to 2022 ha§hose safe tourist destinations, especially fromai&a9
significantly affected the economy and seriouslyransmission[2]. _ .
contributed  substantial changes in the business In order to align with evolving consumer expectasio
environment, even resulting in a crisis. This erisiclearly Within limited resources, businesses must engage in
reported in the contraction of Indonesia's econgromth ~ collaborative efforts [3], so that tour operatoas cedesign
in 2020 to -2.07% from the average of the previbues tour packages and provide unique experiences. In
year period at the 5% level. Tourism, contributitty to addressing the challenges caused by the CovidisB,cr
Indonesia’s GDP, is experiencing the most significa Companies are required to enhance their capaaitydih
impact. Tour operators encountered significant itmrs, Perceptive awareness and effective response. Rigecep
as during the pandemic they were going througwareness involves the company's consciousness of a
challenging times in business and leading to seriogrisis, while effective response denotes the colyipan
financial conditions. The tourism sector met siigaifit ~Proficiency in undertaking appropriate actions dgrand
changes post-pandemic, such as a shifted towamdegdiz ~ following a crisis. Throughout this period, the quany
tourists and an increased reliance on online ratierv acquired valuable insights, experienced transfdumat
service [1]. On the other hands, companies weeefating ~ changes, and ultimately achieved substantive aetile
evolving consumer expectations, which 52% of tasristo effectively address the crisis. Following theentainty
chose domestic tourist destinations, 66% choseralatuPost-Covid-19, companies must consistently engadeei

tourist attractions as tourist destinations, 56%sehshort Processes of sensing and responding, as well dgirpp
adaptability for continuous adjustments. Compamiéh
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significant flexibility in changing product varietand operational agility, innovation performance, and
volume proved to have the are said to have aggity management commitment within the relational view
A theory that is relevant to explain the flow offramework. Secondly,we developed and formulated
information, knowledge, and resources in companyypotheses and empirically validated it applyingctural
collaboration is the Relational View (RV). RV exipis equation modelling. Following this, we presented
that the resources a company requires to achiay@ah discussions and drew conclusions, which contaimed t
may be available outside the company, yet theyncabe theoretical and managerial implications of thissgsh.
obtained in the secondary market. These resounees a
strategically located within a collaborative netiyor 2 Literaturereview
founded on the principle of resource compatibititgong 21  Rdational view
participating companies. This synergy leads to the |, grder o attain competitive advantage, it isigigant
generation of supernormal profits, commonly reférés o 5 company to acquire resources that may bedvoy
relational rents [5]. Relational rents can manifesboth  gyternal parties in its business environment. Basetthis,
financial and non-.flnlanmal forms. We address rplétl in gaining success to acquire access to these resu
research gaps within the scope of RV, creating th&mpanies must engage in strategic collaboratitors,
unigueness of th!s research. First, the princgmle inRV example by applying partnerships with businesstiesti
research is considered caused by the absencliwbémel  consymers, and academic institutions. The theory
rents over the course of extended collaborations, td developed based on this assumption is the Relatitea
opportunistic behaviours exhibited among parti®fgat Ry [4]. Companies engaged in collaboration amui
companies [6]. We address this main issue by imofud g,pernormal profits that are unattainable outside t
management commitment, given its integral role &s gq|iaporative network, or referred to as relationet.
integrator in aligning and ~harmonising organizadb Re|ational rent is generated by four key factdgnificant
elements and upholding the enforcement of designatg,estment in relationship-specific assets, sultistan
policies [7]. The purpose is to strengthen thiliémce of ynowledge exchange, the sufficient combination of
antecedents on re_zlatlona_ll rents. The integration %mplementary, but scarce, resources or capabjlitied
management commitment in the RV research has ot b&fective governance mechanisnis]. Relationship-
implemented in previous studies. Second, consigehia  gpecific assets include visible or tangible asdets
post-COVID-19 pandemic scenario, we discoveredtti@t co|japoration locations, and production facilitieapd
application of collaborative resources forms opena jiangible assets (eg. knowledge and work procksses
agility [8] through knowledge acquisition, joints@arch  forming certain capabilities due to reciprocal tielaships
and development. The integration of operationdity@h  pegween collaborating companies. Substantial krdyde
RV research has not been carried out much in ueviogychange involves a routine and regular sharing of
studies. Third, we recognize no significance iRtormation that results in the developing of simeand
implementing non-financial relational rents [9] whiin  ghecialised knowledge in collaborative networks.e Th
the context of this research refers to innovatioBompination of complementary, but scarce, resouctes
performance. High innovation performance is reqlitg  capapilities creates unique coliaborative resoutftatsare
companies experiencing environmental changes difeto ot available in the secondary market. The natéirthis
Covid-19 pandemic and enabling them to maintaifssource proves challenging to emulate, with ndleia
business sustainability. Fourth, majority of RVe@&h gypstitutes  available. The govermance  structure
_has traditionally been conducted in thg manufaqurl demonstrates a high level of efficiency and adajitan
mdustry. Hence, our study seeks to assist researdh _accordance with the company's requirements for
enhancing their comprehension of how a collabogativig|iaboration. This process has shown the possiliii

network can .su.stai.n relational rents in the serseetor, lowering monitoring costs while preventing oppaoitic
namely hospitality industry. This research was cated company's collaborative behaviour.

in the tourism sector of Central Java Province trel
Special Region of Yogyakarta, which collectivelgaants
for 10% of tourism visits in Indonesia.

This research aims to address several research
questions, those are: (1) To what extent can seippli
collaboration improve operational agility and inatien
performance? (2) To what extent do operationalitggil
improve innovation performance? (3) To what degi@es
management commitment strengthen the impact
supplier collaboration on innovation performancdisT
research is structured into distinct sectionsidityt, we
conducted a comprehensive review on existing lieeegto
determine the relationship between supplier coliation,

2.2 Supplier collaboration
Supplier collaboration involves the process of wvo
re independent companies collaboratively cootifiga
control and optimise supply chains to meet ghare
objectives and mutual benefits [10]. Trust and isigaiisks
plays an important factor in supplier collaboratidi].
Supplier collaboration includes various aspecté sucthe
anagement of interdependence of operations, pt&duc
processes, designs, marketing efforts, and pumdasi
planning or projections. This process also includes
formulating strategic decision-making between syppl
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chain members [12], and can result in integratidn ®.4 Operational agility
cooperation between participating companies toemgint Operational agility refers to part of organisationa
effective supply chain planning and operations. Wagility indicating the company's adaptability and
concluded that supplier collaboration is a coo@mawith  acceleration in recalibrating business procességrtamic
suppliers across research, design, and produdtgesin environmental demands. Operational agility alstect$
order to effectively utilise shared resources amuledge the ability of a company's business processes tflysw
sustainably. This process also covers sharing s,risk precisely, and efficiently exploit opportunities rfo
achieve mutual benefits. innovation and enhancement of competitiveness.
The dimensions of supplier collaboration have beeDperational agility allows companies to modifyisting
established and mature and extensively applieteviqus processes and establish a new one to exploit dgnami
research, including the following : sharing knovged market environmental conditions effectively [18]hiF
aligning goals, aligning decision-making, aligninginvolves a company's ability to effectively resperts
incentives, sharing resources, implementing coliaiee  changes in competition, organise technical ressuras
communication, and creating joint knowledge [18]this  well as align managerial processes [19]. Operakiagitity
present study, the indicators applied to measuppl®r allows companies to respond promptly and effectivel
collaboration are companies sharing information an@wards uncertainty in consumer and market demand.
knowledge with suppliers, aligning goals with su@rs, Companies facilitate redesigning processes andkiguic
sharing resources with suppliers, and implementinghplementing improvised products and service patars

collaborative communication. , as well as providing alternative products andrises
[20]. Operational agility also includes the abilityadjust
2.3 Management commitment product volume and variety [21], and ultimately titrute

Management commitment refers to the ability obignificant impact to organizational performanceneT
company management to direct and organise all it:iplementation of operational agility can be obeerfrom
employees to specified goals [14]. Additionallythe speed of finalyzing decisions to modify progugg.
management commitment is also characterised as fleatures and packaging), the flexibility to add durat
behaviour of company management, that includesriations; and adjust product prices.
involvement, influence, leadership, and supportmfro
senior management in a company's activities toeaehi 2,5 Innovation performance
specific objectives [15]. Management commitment can Innovation performance indicates the creation af ne
also be defined as pressure from high-ranking éiesu products and services and the revegemerated from these
on all company employees to develop the organizatioprocesses [22]. Innovation performance can be eleiiv
This influence is accompanied by the involvemend anthe proportion of revenue from the salesiefv products,
support of high-position holders to attain a deteed as well as products with enhanced features [2Bpvation
objective [16]. We concluded that Managemenperformance also involves the product innovation
commitment is the specific action of high-rankirfficials  perspective and refers to the speed timeliness needed
of management in providing the resources and @sliciin introducing innovative products to the market][4t is
required to achieve specified objectives, as vaedlicively assessed by the quantiinew services in a specifieriod
contributing as team players along side all membgtise and shown by the ratio of new product sales value to
company. accumulation of company reven[g5]. In conclusion, in

Management commitment is assessed by variousis research, we define that innovation perforreaisca
dimensions identified in previous literature. Thiestf visible achievement from the implementation of freteas
dimension includes several indicators, including implementedin the number of new products or product
availability of sufficient budget and facilitiesofsware and  differentiation. It also refers to the introductioh newly
hardware), initiatives to motivate employees depelent, developed products to the market, and the propoxtio
availability of required training, especially inetfiield of sales value of developed products compared todiad t
product development, and managing feedback fro@bmpany’s revenue.
consumers. The second dimension includes various
parameters, such as compensation adjustmentsiésrafa 2.6 Hypotheses devel opment

new products and for employees who successfullyieeq  Supplier collaboration benefits companies in insireg
new customers. The third dimension relates tgperational agility. First of all, intensive andfesftive
management as an integrator function, including thechange of communication in a collaboration acatés
socialization of company strategies and targetge flow of information. This process enables canips
involvement of management in product developmedt amyng suppliers to share valuakteowledge [26] in order to
marketing, as well as periodic joint evaluationpodduct appropriately and effectivelyrovide the efficient amount
performance [17]. and type of material, volume, and time of supptgaading
to new products or improvements criteri&s recent
products. Supply chain modificati@onsists of preparing
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the materials required, new technologies, produatnovation performance [31]. This process provides
components, and production processes [27]. Suppligignificant contribution for the creation of newoducts
collaboration results in the formation of supplyand services, by implementing creative and unique
flexibility [28]. Collaborationguarantees effective flow of ideas [32]. Innovation performance requires acesselr
information and knowledge to provide a responsiygply  action punctuality in the context of distributingibvative
network. This process allows the company to perforproducts to the market. This process is supported b
responsive adjustment to coordinéibe supply with the operational agility in allowing the enhanced
production requirement. When a company performs amplementation of new processes. This process lill
adaptation process, the supply network is required implemented quickly, precisely, and efficiently ia
formulateadjustments including modifying the amount ofcontinuous method in the production structure andgss.
capacity inresponse to surge in demand, or implementinghe modification accelerates its possibility toutesn
process changes in response to disruption. SuppliEgher revenue from new products launched. Operaltio
collaboration not only enhancespply flexibility but also agility also accelerates the distribution of newdarcts to
acceleratessupply networks to applynew production the market and increases product variety. Innomatio
methods, product development, new  produgterformance appears on the speed in distributiaghéw
diversification, and changes in the company's lassn products to penetrate the market, the variety efpr@duct
processes. We have reached the conclusion thatiequppin a certain period, and the profit level of neveoghcts.
collaboration positively impacts operational agility Subsequently, operational agility indicates a sfaith of
(hypotheses 1). positive impact towards innovation performance
(hypotheses 3).

Suppliers play a significant part in providing resmes
required by companies to develop products accorthng  Management commitment is an essential factor to
market needs. Supplier collaboration significantlyncrease innovation performance, particularly in
accelerates a company's innovation performanceighro establishing stronger impact of supplier collabiorabn
access to essential materials, information abodtebhand company’s innovation performance. Management
competitor strategies. Further optimization is lesshed commitment enhances the collaborative synergy ketwe
when the extensive network is formed to provide enorthe company's work processes, resource configuratil
expansive accessibility and opportunity to utilisech provides the means to implement innovation andterea
resources. Additionally, suppliers are able to dbaote new products. As a main and dominant part, company
technology and financial resources to be syneogillfi management determines various regulations and
utilised [29]. Knowledge transfer in supplier cbitaation implements resource planning, as well as establishi
holds essential and potential contributibd enhance cooperation to achieve specified targets [33]. Menaent
innovation performance [22]. Supplier collaboratiorcommitment not only strengthens the learning protes
positively impacts quality performances, productlso accelerates the implementation of new idedk [8
innovation, and flexibility in addressing the markeeds. terms of highlighting the crucial need to incredke
Furthermore, supplier collaboration providesignificant influence of supplier collaboration on innovation
and positive impaain sustainable innovation performanceperformance, management commitment focuses on
[30]. Literaturerefers to the fact that the application ofemphasising the need to increase the companyibifigix
collaboration with suppliers provides companieso adapt to environmental changes. Several majmto
knowledge and information to develop their productaligned by the company management, include motiifica
following evolving market expectations. This prace®mt of company strategy, the application of good goasce,
only accelerates the production of new items bsb al the speed of decision-making, the adjustment oinless
streamlines the decision-making process. In commys systems, control systems, incentives, human resourc
supplier collaboration demonstrates a positive thmm management, and product development [35]. Managemen
innovation performancghypotheses 2). commitment has consistently provided positive supimo

influence  supplier collaboration on innovation

Operational agility refers to a company's proficiency performance. First, the company is able to provide
in directing flexibility and speed of adaptationkosiness adjustments between the process of creating nedupts
processes. Companies are able to modify currenepses and alignment with the availability of supplies rfrats
or formulate new processes and enhance innovatisaoppliers. Second, both companies in collaboration
performance. The efficient and swift allocation ofestablish faster methods to result in efficientislen-
resources in context of specific requirementstaedenefit making in circumstances where sudden modification o
for this process. The application of any modificatin  product creation process or supply combinatioagsiired.
operational agility includes product variety anduwioee, Third, management actively encourages employees to
that subsequently will affect the product featwaed price acquire new methods in product innovations whiod ar
changes. Flexibility implemented in production msges planned together with suppliers. In conclusion,
and methods contribute significantly to improvemanagement commitment significantly increases the
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influence of supplier collaboration on innovation

performanceghypotheses 4). 3.1 Sampleand data collection
According to data from the Indonesian Central Burea
3 Methodology of Statistics, there are 1,238 tour operators int@éJava

We use the quantitative inquiry to verify the deped Province and the Special Region of Yogyakarta, w662
hypotheses and address the research questionsnifled of them in Central Java Province and 587 unitshia t
analysis was an organisation, referring to touratoes in Special Region of Yogyakarta. This research sample
Central Java Province and the Special Region &cused on 284 units tour operators registered with
Yogyakarta. The respondents for this research wefssociation of the Indonesian Tours and Travel Aggsi
directors or top leaders of tour operator compariesads ASITA. The target number of responses was 200zsets
of the branch or subsidiary are included to cowaspfor by estimating a response rate of 75%, the totalbaurof
several branch-type companies. The research instrumquestionnaires sent was 267 sets. The samplingitpeh
applied was a survey questionnaire and distributidg applied for this research is proportionate stedifiandom
google forms. Following the data collection, wedoct an sampling which includes grouping the populatioreliasn
analysis on structural equation modelling using ABMOr ~ a criterion. The total number of questionnairesritiisted
hypothesis testing and calculate the effect. Wgetad can be seen in Table 1.

200 sets of responses to be able to implement A6

Table 1 Questionnaire distribution

. Areas Number of Proportion (%) Number of
Provinces X :
members questionnaires

Semarang ar 60 21.1: 56

Kedu aret 5 1.7¢ 5

Central Java Pati are 18 6.3¢ 17
132 units Pekalongan ar 7 2.4¢€ 7
Banyumas are 18 6.3¢4 17

Solo Raya are 37 13.0: 35

) ] Sleman are 76 26.7¢ 71
Spf(c'a' ng'o” oTYogyakarta City are 46 16.2¢ 43
yaara Bantul are 16 5.6 15
Gunung Kidul are 1 0.3t 1

Total 284 267

3.2 Analytical approach Subsequently, a hypothesis test using the p-vatue i

The analysis used includes descriptive and infedent executed and if the p-value < 0.05 then the hysithie
methods. Descriptive analysis exhibitse respondent's accepted [36].
profile, which includes: the respondent's positiofiice
location, head office or branch/subsidiary statesppany 3.3 Measure
age, and number of employees. Inferential analissis  This research applied several seriesefruments for
implemented to examine the relationship betweemeasuring  supplier  collaboration, management
variables. We used structural equation modellirgistesd commitment, operational agility, and innovation
by AMOS to be able to fully operate statisticaledand test performance from previous research and adaptetieto t
the research hypotheses. characteristics of tour operator businesses. Theatipnal

The research instrument implemented needs to fulfilefinitions of the research variables are descridw
the requiremenfor validity and reliability. The validity (Table 2). Supplier collaboration is where compaiaigree
criteria are shown by the loading factor value lbé t to share important information and budgetachieve the
question item which is abov@.5, while Reliability is predefined target or objective. Management comnritme
shown by the construct reliability (CR) value an@rage refers to providing sufficient provision of the oesces
variance extracted (AVE) value. The question itesn ineeded and active contributiohcompany management to
reliable if CR > 0.6 and AVE value > 0.4 [37]. Toachieve company goals. Operational agility isgpeed in
demonstratéhe suitability of the research model with themodifying product variations and prices according to
theory applied, a goodness-of-fit test was perfakraébong market expectation. Innovation performance referthe
with the key parameters of significance, includingbenefits resultingirom a new product, the number of
probability>0.05, and also GFI, CFIl, and TLI eaeB.90. product variations, and the speed at which they are
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penetrated to the market. The questionnaire wadedtén to 5, with an answer level of 1 indicating strondigagree
a Google form that attached witblosed questions. and 5 representing otherwise.
Responses afermulatedin the form of a Likert scale of 1

Table 2 Variables and indicators

Variables Codes Indicators
Supplier KS1 |Accuracy of information regardingroduct design.
collaboration (KS] KS2 |Agreement on goals with suppliers.
KS3 |Willingness to share budget with suppliers.
KS4 |Frequency of interaction with supplie
Operation agilitt OAl |[Speed of decision making.
(OA) OA2 |Ease of changing product variations.
OA3 [The speed of changing product pri
Management KM1 |Availability of budget for developing new tour pagjes.
commitment (KM) KM2 |Periodic socialization of company strategies angets to all parties within the
company.
KM3 |Management involvement with the team that credesdur package.
KM4 |Management involvement with the team to expandrtheket.
KM5 |Management role with all parties in the compangaoy out periodic performan
evaluations of new tour packages.
Innovation KI1 [The proportion of profits from new tour packages.
performance (KI)| KI2 |A number of tour packages are offered.
KI3 |Speed iroffering new tour packages to consurr

4 Result and discussion 4.2 Data normality

4.1 Descriptive analysis Based on the chi-square table, the Mahalanobis d-
A total of 201 (75.28%) questionnaires were respond Squared value > 34.81 are outliers that must beveth

and the majority were answered by directors (18ﬁgom operations. In this study, observations nundide 24,

questionnaires) and only 12 questionnaires wereenesi and 56 had a Mahalanobis d-squared value > 34.81,

by branch office heads. The largest number of mdpots  therefore they were removed from data analysis. The

were in Sleman District (28.86%), followed by Yoggeta Multivariate value after subtracting these obsesuatis

City (21.39%), Semarang City (19.90%), and Surakarf-684, which shows that the data is normally disted

City (8.46%). These areas are the main tourisirgisins (between -2.85 and 2.85). In this way, the data foan

in Central Java Province and the Special Region &rwarded for further analysis.

Yogyakarta. Respondingompanies are moréhan 15

years old (71.64%) and between 11 years and 15yed3 Validity and reliability of instrument

(17.41%), which shows that companies have beedihgil Based on the loading factor, valid question iterasew

relationships with their suppliers for a relativelgng Selected with a loading factor value>08.5, and reliability

period. Several companies experiencé subprime was shown by CR value > 0.6 and AVE value > 0.4€la

mortgage crisis (2008) and the monetary crisis siaA on the loading factor, all questions had met tliteréa, so

(1998) and managed to survive. Most of the comaaie 15 question items were used in the next analysise& on

small and medium enterprises with 6 — 10 employeéde CR and AVE calculation results, it was alsanfibthat

(44.28%) and 11-15 persons (26.87%). all question items met the reliability requiremeritfe

results can be seen in the table below (Table 3).

Table 3 Instrumet validity and reliability

Copyright © Acta Logistica, www.actalogistica.eu

Variables Indicators Loading Construct Variance
Factor(\) Reliability Extracted

KS1 0.65¢

Supplier Collaboratic KS2 0.68:
0.746 0.469

(KS) KS3 0.61¢

KS4 0.651

Management Commitmeg KM1 0.59;
0.814 0.424

(KM) KM2 0.637

~ 226 ~




Acta logistica - International Scientific Journal about Logistics

Volume: 11 2024 Issue: 2 Pages: 221-232 ISSN 1339-5629
Increasing organizational agility and innovation performance of tour operators from the relational
view perspective
Bisma Jatmika Tisnasasmita, Muafi Muafi, Dessy Isfianadewi, Wisnu Prajogo

Variables Indicators Loading Construct Variance
Factor(}\) Reliability Extracted
KM3 0.73¢
KM4 0.75¢
KM5 0.68¢
OAl 0.64
Operational Agility (OA) OA2 0.66: 0.674 0.408
OA3 0.60:
) KI1 0.721
'&T)O"a“o” Performan{—} 0.77¢ 0.814 0.594
K13 0.81:
4.4 Goodness of fit 0.060 (> 0.05), RMSEA 0.037 (<0.08), incrementaitfat

The first step is to modify the research model{fégl) ~consists of GFI 0.941, TLI 0.971, CFI 0.977 areg80and
by following the modification indices in AMOS. The parsimony fit that consists of PGFI 0.636 and POIFD5
modified model fits Goodness of Fit Criteria: prbligy — are >0.60.

Goodness of fit
Chi Square=90.460
Prob value=.060
cmin df=1.274
GFI=.941

AGFI= 913
TLI=.971

CFI=977

NFI=.904
RMSEA=.037

Figure 1 Modified research model

45 Hypothesestesting was 0.332. Therefore, hypothesis 1 was acceptguhliBu
Squared multiple correlation showed a figure 00@.7 collaboration also influenced innovation performamgth

for Innovation Performance, so it can be concluthedin a p-value of 0.001 < 0.05, and the magnitude of the
this research the variation in innovation perforsganan influence was 0.266. Therefore, hypothesis 2 wesed.

be explained by 70.1% by the predictor variablédse Operational agility influenced innovation perfornean
results of the data analysis showed that suppli#ith a p-value of 0.002 < 0.05, and the magnitutithe
collaboration had an effect on operational agiitgh a influence was 0.324. Therefore, hypothesis 3 wasped
p-value *** < 0.05, and the magnitude of the effec{Table 4, Table 5).
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Table 4 Hypotheses test
Variable: Estimatt S.E CR P Labe
KS > OA 0.673 0.155( 4.33( ok Significance
K.S > Ki 0.292 0.092| 3.178 0.001 Significance
OA - KI 0.176 0.057| 3.097 0.002 Significance
KM = Ki 0.796 0.129| 6.159 ok Significance
Table 5 Sandardized direct effects
KS KM OA Kl
OA 0.33: 0.00( 0.00( 0.00(
Kl 0.26¢ 0.61: 0.32¢ 0.00(

The moderation test is carried out by adding thesing the formula below. The calculation will usading
interaction value between supplier collaborationd anfactors based on standardised regression weigbtd 5
management commitment into the model and calcgjatirand variances (Table 7).
the interaction loading factor and interaction enalues

Table 6 Sandardized regression weights
Estimatt
KS - OA 0.332
KS = Kl 0.266
OA =~ Kl 0.324
KM - Kl 0.613
KM - KM1 0.604
KM - KM2 0.595
KM - KM4 0.728
KM -  KM5 0.742
KS - K&$4 0.658
KS = KS3 0.618
KS - KS2 0.676
KS - KS1 0.650

Table 7 Variances

Estimat: S.E CR P
KM 0.11(C 0.02¢ | 4.227 | ***
K.S 0.15:¢ 0.03¢ | 4.497 | ***
e2( 0.56: 0.162 | 3.462 | ***
el 0.05¢ 0.01f | 3.66¢ | ***
el 0.191 0.02: | 8.56¢ | ***
ez 0.191 0.02: | 8.637 | ***
e 0.14¢ 0.021 | 7.222 | ***
et 0.131 0.01¢ | 6.98¢ | ***
et 0.20( 0.027 | 7.527 | ***
el 0.22¢ 0.02¢ | 7.997 | ***
e 0.17% 0.02¢ | 7.287 | ***
e¢ 0.17¢ 0.02: | 7.63E | ***
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We use the formula below to calculate the inteoacti
loading factor Xinteraction) and interaction error values

(60).
Minteraction = X1 +AX2 + X3 ) x A\Z1 +AZ2 +21Z3) 1)
0g = {(AX1 +AX2 + X3 )? x Var(X) x (0Z1 + ©Z2 +©Z3 )} + {(AZ1 +2Z2 + A Z3 } x
Var(Z) x (6X1 + ©X2 + ©X3 )} + {(6X1 + 6X2 + ©X3 ) x (6Z1 +6Z2 +6Z3 )} 2

We found that. interaction is 6.945 an€élq is 1.812. AGFI0.902, TLI0.974, CFI1 0.980, NFI 0.933 and REAS
We use those result to find the moderating effecthe  0.045). The results of operational statistical datend that
model that is shown in figure 3 and hypothesisrtgsn interaction influences innovation performance wijh
Table 8. By integrating interaction variables irtee value *** < 0.05, so it can be concluded that masmagnt
research model (Figure 2), the model meets theinarg commitment moderates the influence of supplier
fit requirements with probability 0.011 (< 0.05),collaboration on innovation performance. Therefore,
meanwhile other criteria meet the standard (GFB®.9 hypothesis 4 is accepted.

Table 8 Hypotheses testing

Estimatt S.E CR P Labe
KS > OA 0.483 0.092| 5.224 **  Significance
KS - Ki 0.180 0.071] 2.550 0.011 Significance
OA - Ki 0.167 0.051| 3.258 0.001 Significance
KM - Ki 0.680 0.102| 6.682 ***|  Significance
Interaction > KiI 0.006 0.001| 5.691 *** | Significance

>
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Figure 2 Research modd with interaction
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5 Conclusions research model to be tested in other collaboratirgice

The primaryobjective of this research is to enhance odpdustry, such as event organizers and construction
comprehension towards Relational View (RV) througlgervices. This study currently applies only to toperators
providing explanation how supplier collaboration,in Central Java and the Special Region of Yogyakéxith
Operationa| ag|||ty’ and management Commitmerﬂf which have been designated as ntaurist destinations
effectively improvennovation performance. This researcty the Indonesian government. Further research Iset
demonstrateshat supplier collaboration has a positivdmplemented in various regions where economies are
impacton operational agility by providingpmpanies with dominated by the tourism sector, to observe andysthe
access to flexibility in raw material supply andintaining ~ 9eneralisation of this research.
the availability of required materials. Furthermore
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